
The Brandmark
This brandmark embraces the purpose of the estate – to create a place for young families to live and
grow. It uses a modern serif typeface to reference the heritage of the area, forging upwards from a
bold block of colour. This acts as a symbol for where Apsley is going and what it can do for those that
choose to begin the next stage of their lives there. It represents the balance of life – the need to be
grounded and understand the world, verses the need to create, to explore and innovate.
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